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The Future of Information 
Exchange and ICT in Agri -

Food Business  
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AgGateway Definitions 
(How we use certain terminology)  
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A formal set of required criteria, guidelines and 

best practices that establishes uniform 

technical methods and business 

processes. 

We use the term  ñStandard ò  
to meané 
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We use the term  ñeBusiness ò  
to meané 
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Inter-Company Business Activities 

 
Supported By 

 

Information & Communication Technologies 
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The use of computer networks 

to link computers to one 

another, and provide 

information resources 

between computer systems 

and their final users 

We use the term  ñConnectivity ò  
to meané 
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What is AgGateway? 
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Agricultureôs Gateway to 
eBusiness  
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Non -Profit  

ÅMember Dues 
ÅSubscriptions 
ÅActivity Fees 

Ag Industry  

ÅBroad Ag 
Representation 
ÅSupply Chain 

Focus 

Consortium 

ÅeBusiness 
ÅCollaboration  
ÅStandards 
ÅTools 
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Is AgGateway a Standards 
Organization?  
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YES & NO  

Ç We collaborate with standards organizations  to adopt their 
standard if it meets a compelling business need. Usually: 

Ç OAGi 
Ç GS1  

Ç We develop a standard only if one is not available (Usually 
with the OAGi methodology.  

Ç We create industry guidelines for use of a standard if that is 
appropriate.  

Ç We standardize the business use of a standard and its 
implementation  

AgGatewayôs primary interest is implementation! 
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AgGatewayôs Mission 
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ñTo promote, enable 
and expand eBusiness 
in Agriculture.ò 

Copyright 2011 AgGateway Corporation 



Our Big Audacious Goal  
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ñTo enable the entire agriculture community 

to use eBusiness to exchange information 

to:  

Åimprove business processes,  

Åhelp deliver excellent customer service  

Åstreamline the supply chain , 

Åenhance food safety,  

Åand support sustainable agricultural 

practices throughout the world .ò 
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ñSegmentò a market 

segment of the Ag Industry.  

Examples: 

ÅPrecision Agriculture 

ÅCrop Nutrition 

ÅAg Retail 

ÅSeed 

AgGateway ñCouncilò:  the 

governing body for an Ag 

industry segment  

We use the terms  ñSegment ò & 
ñCouncilò to meané 
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8 Ag Industry Segments  
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Selected AgGateway Members  
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× AGCO Corporation 

× AgLeader 

× Agrium  

× BASF 

× Bayer 

× CF Industries 

× Computer Sciences Corp. 

× E.I. du Pont de Nemours 

× GlobalRange (First4Farming)  

× GS1 US 

× Helena Chemical 

× Land OôLakes 

× Makhteshim Agan NA 

 

× John Deere 

× Monsanto Company 

× Mosaic Company 

× Mueller Electronics NA  

× Open Applications Group 

× Pioneer 

× Raven 

× SST 

× Syngenta 

× Tessenderlo ï Kerley 

× Trimble Navigation Ltd.  

× U.S. Department of 
Agriculture (participating)  

Many US national, regional, and local distributors and retailers are also members 
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Organizational Structure  
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Project  

üPriority 

üScope 

üFunding 

üGovernance 
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Why Was AgGateway Formed? 
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Why AgGateway?  
Business Pressures  
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ÅRising reporting expectations 
ÅMultiple gov. agency oversight 
ÅTracking & Tracing 

Regulatory 

ÅGlobalization of the Market  
ÅTo Increase Market Share 
ÅConsolidation in Marketplace  

Competitive 
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Why eBusiness?  
The Premise for eBusiness  
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ÅeBusiness is one key tool for increasing the 
productivity of the Agricultural Industry.  

Productivity  

ÅIndustry collaboration is the most efficient and cost 
effective approach to achieving broad based 
connectivity.  

Collaboration  

ÅThe broadest possible base of participation, at the 
lowest reasonable cost of entry, is required for true, 
industry -wide, eBusiness success. 

Broad-Based Implementation  
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Major Areas of Focus  
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ÅSustainable, efficient eBusiness 
activity requires business process, 
tools and data standards.  

Standards  

ÅStandards must be adopted by an 
industry to be really effective  

Industry 
Adoption  

ÅCritical mass of implementation 
must be achieved Implementation  
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What We Do 
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AgGateway Promotions  
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Conferences 

ÅAnnual Conference 
ÅCCP (Councils, 

Committees, & 
Projects) 
ÅRegional 

Outreach 

ÅGovernment Regulatory 
Agencies 
ÅCollaboration w/related 

Organizations 
 

Education 

ÅHigher Education  
ÅMember Companies 
ÅConference Sessions 
ÅRegional Meetings 
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